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AAG’'S TARGET MARKET

SUPPLIER VALUE PROPOSITION

Expanded Brand Awareness: Increased Margins:

N Improved brand awareness N Improved cash flow
N Target top 400 retailers Reduced shipping costs
N Web portal support No annual stock adjustments
Lower product returns

No hidden costs
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Improved Product Representation:

A Better communication to retailers

N Webinar education opportunities Cutting Edge Technology:
A Premium product placement A Simple web based transactions
N Monthly benchmark reporting
Increased Sales: N Identify sales opportunities and solutions
N Limited competitors per product line
N Improved brand loyalty Additional Supplier Benefits:
N Effective monthly promotions N Periodic competitive studies

N Direct member feedback
N Consulting services

TAKE THE NEXT STEP!

Call AAG President, Todd W. Roberson, at 330.310.3337 about becoming a select AAG Supplier.
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OUR MISSION:

AAG’s mission is to assist our Supplier and Retail Members in becoming more competitive and more

successful in the automotive aftermarket.

BECOME A MEMBER:

For more information about becoming a select AAG Supplier please call AAG President,
Todd W. Roberson, at 330.310.3337 or visit www.americanaftermarketgroup.com.

PROVIDING THE COMPETITIVE EDGE






